
Lighting The Road To The Future

“The People’s Paper”

Page 6 Page 5

Page 2

Data 
Zone 

Page 4

Growing from 
Seeds

Rev. Dr. Ernest 
Marcelle Jr.

Home Style Trailblazer

MLK Holiday Parade

Black Media Left Out  
of Tobacco Settlement

January 25 - January 31, 2014 48th Year Volume 39 www.ladatanews.com

A Data News Weekly Exclusive



Page 2 www.ladatanews.comJanuary 25 - January 31, 2014 

INSIDE DATA

Cover Story

Black Media Seeks Inclusion  
in Tobacco Settlement

DATA NEWS WEEKLY
P.O. Box 57347, New Orleans, LA 70157-7347 | Phone: (504) 821-7421 | Fax: (504) 821-7622

editorial: datanewseditor@bellsouth.net | advertising: datanewsad@bellsouth.net

Please call 504-309-9913 for subscription information or to obtain a back issue of the paper ONLY.  

Dated material two weeks in advance. Not responsible for publishing or return of unsolicited manuscripts or photos.

Terry B. Jones 

CEO/Publisher
Glenn Jones

VP Advertising  
& Marketing

Edwin Buggage

Editor
Cheryl Mainor

Managing Editor
Calla Victoria 

Executive Assistant 
June Hazeur

 Accounting

Contributors
Edwin Buggage

George C. Curry

Bonneefied Images

MG Calla Victoria

Art Direction & Production 
MainorMedia.com

Editorial Submissions
datanewseditor@bellsouth.net

Advertising Inquiries
datanewsad@bellsouth.net

Cover Story    .   .   .   .   .   . 2

Data Zone    .   .   .   .   .   .   . 4

Trailblazer   .  .  .  .  .  .  . 5

Home Style  .  .  .  .  .  .  . 7

State & Local News  .  . 5

Cover Story, Continued 

on next page.

By George E. Curry 
NNPA Editor-in-Chief

WASHINGTON (NNPA) – The Na-
tional Association of Newspaper Pub-
lishers (NNPA) and the National As-
sociation of Black Owned Broadcasters 
(NABOB), two industry trade associa-
tions whose members reach more than 
95 percent of African Americans, filed a 
friend-of-the-court brief objecting to the 
exclusion of all Black media companies 
in a proposed settlement that requires 
the tobacco industry to run ads and TV 
commercials to correct their mislead-
ing assertions about the harmful effects 
of smoking .

The amicus brief was filed last Fri-
day in federal court in Washington, 

D .C . U .S . District Court Judge Glad-
ys Kessler is expected to review the 
proposed agreement Wednesday and 
consider the merits of the brief filed 
by NNPA and NABOB .

An agreement was reached Jan . 
9 between the U .S . Justice Depart-
ment, the Tobacco-Free Kids Action 
Fund and the four major tobacco 
manufacturers – Altria, R .J . Reyn-
olds Tobacco, Lorillard and Philip 
Morris USA – on what “corrective 
statements” the tobacco industry 
should be forced to make in ads to 
address the falsehoods they have 
been telling about the harmful ef-
fects of smoking, the addictiveness 
of smoking, the dangers of second-
hand smoke and claims that low-tar 

and light cigarettes are healthier 
than regular cigarettes .

The Justice Department sued the to-
bacco companies in 1999, charging that 
they violated the Racketeer Influenced 
and Corrupt Organizations Act (RICO) . 
Judge Kessler found them guilty in 
2006 . The judge ruled that the compa-
nies were not liable for monetary dam-
ages under RICO, but ordered them to 
make “corrective statements .”

The U .S . Court of Appeals for the 
District of Columbia Circuit has reject-
ed two industry appeals . The Supreme 
Court has refused to accept an appeal 
from the tobacco giants, who are still 
suing over Kessler’s order to include 
the corrective statements in “point of 
sale” displays at retail outlets .

Under the proposed agreement, 
the tobacco companies must pur-
chase full-page Sunday ads in 35 
newspapers and commercials on ei-
ther ABC, CBS or NBC network four 
days a week for a year . Target Mar-
ket News, which broke the story of 
the settlement proposal, estimates 
the value of the ad buy at $30 mil-
lion to $45 million . In her initial rul-
ing against the tobacco industry in 
2006, Judge Kessler provided a list 
of publications where “corrective 
statements” should be made . Not a 
single Black newspaper, magazine, 
or broadcast outlet was included on 
the list drawn up by the judge .

The Black media trade 
associations say that 
was a mistake.

“…The Defendants targeted the Af-
rican America community with adver-
tising campaigns which were delivered 
in part by their paid advertisements in 
African American print and electronic 

media,” the amicus brief states . “The 
proposed remedy does not list any me-
dia which specifically targets the Afri-
can American community . To insure 
that the Corrective Statements reach 
the population that the Defendants 
targeted, the Court should require the 
parties to jointly select alternative news-
papers that specifically target the Afri-
can American community .”

Targeting Blacks with tobacco 
products has had a devastating effect 
on the African American community, 
the brief notes .

“Lung cancer is the second most 
common cancer in both African 
American men and women, and it 
kills more African Americans than 
any type of cancer,” it says . “Accord-
ing to the Center for Disease Control, 
while adjusting for age, from 2006 
through 2010, African Americans 
had the highest incidence rates of 
lung and bronchus cancer (64 .8 per 
100,000 people) of any ethnic group 
and the general population (61 .7 per 
100,000 people) .

“In 2011, more than 23,000 new 
cases of lung and bronchus cancer 
are expected to occur among African 
Americans and more than 16,000 Af-
rican Americans are expected to die 
from the disease . African American 
teen smokers also have a greater risk 
of developing long-term consequenc-
es from smoking than other ethnic 
groups, and are in danger of experi-
encing the negative effects of tobacco 
earlier in their lifetimes .”

Despite the disproportionate num-
ber of deaths, tobacco companies 
looked to Blacks to replace those who 
died or quit using their products .

“The record clearly demonstrates 
that the Defendants specifically tar-

(pictured above) Cloves C . Campbell, chairman of the NNPA said, “It is sad 
that an industry that sought to exploit our community with a product that is 
harmful to our health now seeks to further devalue African- Americans by 
ignoring the Black media when it is being forced to atone for what a federal 
judge determined was a deliberate effort to deceive the American public .”
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geted African Americans to en-
courage them to smoke,” the brief 
observed . “The Defendants rec-
ognized that new smokers, who 
could replace smokers who died 
or quit, were essential to their 
continued profits .  The Court not-
ed, for example, an internal 1981 
Lorillard document commenting 
that the company “must continu-
ally keep in mind that Newport is 
being heavily supported by blacks 
and the under 18 smokers . We are 
on somewhat thin ice should ei-
ther of these two groups decide to 
shift their smoking habits .’

“To locate new black smokers, 
the Defendants used targeted 
marketing tactics . Tactics includ-
ed sponsorship for youth sports 
teams, advertisements featuring 
black athletes, tie-ins with profes-
sional sports teams, tie-ins with 
record companies, and scholar-
ships for underprivileged youth .  
One memorandum recommend-
ed ‘tie-in with any company who 
help blacks – We help them, they 
help us .’  It suggested targeting 
groups that are 16 and older, and 
sponsoring Miss Black Teenager 
contests .  It also specifically dis-
cussed  ‘[h]ow to reach Younger 
Smokers: P .O .S . [point of sale] 
material, sampling, Black inner-
city newspapers, [and] Tee-shirt 
giveaways .”

The brief cited data showing to-
bacco companies “even designed 
brands with the express purpose 
of targeting the black community 
for their use .”

Special efforts to get Blacks to 
become smokers notwithstand-
ing, the Black press is being 
ignored in plans to educate the 
public about the misdeeds of the 
tobacco industry .

Cloves C . Campbell, chairman 
of the NNPA said, “It is sad that 
an industry that sought to exploit 
our community with a product 
that is harmful to our health now 
seeks to further devalue African-
Americans by ignoring the Black 
media when it is being forced to 
atone for what a federal judge de-
termined was a deliberate effort 
to deceive the American public .”

A 2012 Nielsen report on Afri-
can American consumers was cit-
ed in the brief to show that 91 per-
cent of African Americans believe 
Black media is more relevant to 
them . In addition, 81 percent of 
Blacks believe that products ad-
vertised in Black media are more 
relevant to them .

If parties to the agreement 
are serious about reaching Black 
consumers, they can’t ignore the 
NNPA’s approximately 200 Black-
owned newspapers and NABOB’s 
200 Black-owned radio stations, 
three commercial television sta-

tions, and one cable TV network, 
the brief stated .

It said, “Advertisements with 
NNPA and NABOB will dissemi-
nate the information more com-
prehensively and more directly 
to members of the African Ameri-
can community, which was a pri-
mary target of the Defendants’ 
extensive marketing practices to 
promote smoking .  Because the 
Defendants directly and intention-
ally targeted the African Ameri-
can community, the publication of 
the text of the court-ordered cor-
rective statement by NNPA and 
NABOB members will be a more 
effective and complete remedy 
for the Defendants’ harmful con-
duct .”

Cover Story
Cover Story, Continued from previous page.

pick up ad from 1/11 is-
sue

Advertisments like those shown above, targeting Blacks with tobacco products has had a devastating effect 
on the African American community, the brief notes; citing data showing tobacco companies “even designed 
brands with the express purpose of targeting the black community for their use .”



Page 4 www.ladatanews.comJanuary 25 - January 31, 2014 Data Zone

Visit www.ladatanews.com for more photos from these events

MLK Holiday Parades
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Photographs courtesy of Bonneefied Images. 

In commemoration of Dr . Martin Luther King Jr .’s Birthday, parades were held downtown, in the 
9th Ward and on the Westbank . Many marching units participated in the parades along with numer-

ous City officials, pastors and clergymen all unified in appreciation of what Dr . King stood for .
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A Profile in Courage
by: Edwin Buggage

Rev. Dr. Ernest Marcelle Jr.

Ernest Marcelle Jr . has 
paved the way for African-
Americans in the quest 
for justice, equality and 
opportunity .  Throughout 
his life he’s been involved 
in Civil Rights . Recall-
ing how he became a 
freedom fighter he says, 
“Back in high school I 
was living in Prairieville 
and I would visit my 
brother in the summer 
in Baton Rouge; in 1953, 
I started working with 
Rev . T .J . Jemison where 
there was a bus boycott 
and I used my brother’s 
car to transport people to 
and from work . We were 
successful at integrat-
ing the bus; then in 1954 
we had another boycott 
to get black drivers and 
we were also successful . 
This was the model used 
in Montgomery . In fact 
in 1955 Dr . King was ad-
vised by Rev . Jemison  on  
how to successfully stage 
a boycott, so that’s how I 
got started in the fight for 
Civil Rights .”

Marcelle’s life is one of 
many historical firsts . In 
many of his early jobs af-
ter leaving the military he 
was the first Black hired 
in non-menial positions 
during the dark days of 
segregation, but the one 
he’s come to be most not-
ed for is as the first Black 
Louisiana State Police-
man . Speaking of what 
led up to his hiring he 
says, “A .Z . Young, had a 
march in Bogalusa to put 
pressure on Governor 
McKeithen to hire Blacks 

on the state police, he 
said he wanted to but 
could not find one quali-
fied, so I called his office 
and I left my name and 
phone number not ex-
pecting him to call back, 
but he called himself and 
I said I heard you on the 
news saying you wanted 
to hire Black troopers but 
could not find any quali-
fied, well I had experi-
ence as military police 
and city police and had 
two years of college at the 
time, what kind of qualifi-
cations are you looking 
for? He said he would get 
a Black attorney working 
in his office to look into 
it . I got a letter for an in-
terview, there were two 
others and they said I will 
only hire one and it will 
be you .”

As Marcelle sits in his 
study with photos chroni-
cling a life dedicated to 
equal rights; telling many 
stories of his personal 
struggles on the front-
lines battling stereotypes 
and the racial barriers of 
the time . Retelling these 
stories he is not bitter, 
but someone who has 
triumphed against injus-
tice with strength and 
compassion . “When I 
went to the academy they 
tried everything to shake 
me up; so one day in the 
lunch room one of the re-
cruits punched me in the 
stomach and the others 
grabbed me so I wouldn’t 
hit him back, so I went to 
the superintendent and 
told him what happened 

and he told the other re-
cruits this man is going 
to graduate I don’t want 
any more incidents . Later 
as we were troopers the 
man who punched me 
was involved in an acci-
dent and he was out for 
a while then began work-
ing in the office, he called 
me and apologized and I 
told him I did and I told 
him I had been forgiven 
him and not so long af-
ter that he died . It is my 
belief then as is now that 
people can change .”

Marcelle advises 
young men to avoid get-
ting a criminal record 
because it may cause 
problems in their lives 
and limit their opportuni-
ties . “I tell young people 
try not to get a criminal 
record, your life will be 
messed up from that 
point on . What I have 
seen in my life in law 

enforcement if you are 
stopped and you don’t 
have a record you can get 
the benefit of the doubt, 
but once you get a re-
cord, they will come up 
with some reason to ar-
rest you .”

He’s worked in many 
capacities ministering 
and serving those in 
need . “I’ve worshipped 
at Prayer Tower Church 
of God and Christ for 
53 years, I’ve served as 

Assistant Pastor for 35 
years . Over the years 
through the church I’ve 
worked with our prison 
ministry program, we 
bought supplies for 
young men and upon re-
lease we would help them 
transition to get jobs .”

Marcelles’s seen 
many things change and 
African-Americans go to 
heights unimaginable 50 
years ago, speaking with 
glee about of the ascen-
dance of Barack Obama, 
but understands the 
challenges he faces as 
the first African- Ameri-
can President . “I never 
thought I would see the 
day there would be a 
Black president, but the 
country is changing and 
history was made . I am 
excited, but what I un-
derstand is that he is the 
president of the entire 
country not just Blacks . 
He is doing things that 
are so big that it affects 
all people and Blacks will 
benefit .”

Speaking highly of Dr . 
King he says the struggle 
has always been a moral 

one, but believes that 
economic empowerment 
is the struggle of today . 
“African-Americans need 
to come together, but 
it seems like one of the 
hardest things to do . It’s 
time to form their own 
corporations and provide 
service inside our com-
munities as well as think 
beyond Black and White, 
and understand that mon-
ey and resources can em-
power our community .”

Summing up his life 
and source of strength 
against adversity he says 
it is his lifelong commit-
ment to the Lord, “It had 
to be the Lord, there are 
some things I would not 
have been able to do on 
my own . I would say get 
to know the Lord and ask 
for direction and what-
ever direction he leads 
you is fine because God 
has a plan for everyone 
and some of us fulfill the 
plan and some of us don’t 
but make sure you look 
to the Lord for direction, 
that’s what I’ve done and 
it hasn’t failed me yet .”

Trailblazer

JMJ
Joseph M. Jones
Continuing Education Fund

Ph
ot

o 
by

 J
am

ie
 J

on
es



Page 6 www.ladatanews.comJanuary 25 - January 31, 2014 Dollars & Sense

Sowing from Seeds/Plant Propagation

By MG Calla Victoria 
Data News Weekly Columnist

Data News Weekly Columnist
As the cold weather has basical-

ly put a stop to the relaxing hobby 
of gardening across most of the 
country, now is a great time for 
avid gardeners to try their hands 
at other forms of plant propaga-
tion that don’t require being out-
doors . Also as it too cold to enjoy 
being outdoors perhaps you will 
have the patience to try sowing 
from seeds or propagating from 
the parts of your existing plants .

Growing from seeds
Aside for using cuttings from 

your existing plants; starting 
plants from seeds is the cheapest 
and most gratifying way to grow 

new plants . When you grow a 
plant from a seed you get to ex-
perience all of the growth phases 
of a plant . You can buy seed packs 

for next to nothing, you can har-
vest and save your own seeds, you 
can get free seeds from friends 
and many gardening organiza-

tions, or just gather them from 
the ground . I have a wonderful 
hyacinth bean vine growing in 
my yard . This vine is amazing 
because it has deep purple wind-
ing vines, unusual shaped green 
leaves with purple veining, when 
it blooms there are these lovely 
fragrant delicate flowers, and it 
also makes the wonderful shiny 
purple seed pods . As the seed 
pods turn brown I harvest the 
beautiful black seeds with a white 
strip on them . Each pod produces 
about five seeds, and there are 
hundreds of pods on the vine . So 
I am always giving away lots of 
seeds to friends and my garden-
ing club members .

Starting plants indoors now 
is a great project for you to get a 
jump on the growing season . You 
can start your spring veggies now 
indoors and by spring you should 
have nice sized seedlings to put 
into the ground . You can drop the 
seeds in potting medium and start 
them like I do, or you can buy 
those cute little starter trays with 
spongy plugs that come in packs 
of twelve, twenty-four, or thirty-
six trays . Drop a seed in each one 
of the plugs, water, keep them on 
a heating pad and under a grow 
light; and in a couple of weeks you 
should see sprouts .

Propagating from 
existing plants

There are several ways to mul-
tiply your plant inventory from 
your existing plant materials .

a .You can take stem cuttings 
from existing plants to grow more 
plants . Cuttings should be made 
just below a joint on a branch . 
Rough up the bottom of the cut-
ting with a nipper and dip the 
roughed up portion of the cutting 
in rooting hormone . Use a pencil 
to make a hole in the soil larger 
than the width of the cutting (so 
that the rooting hormone is not 
rubbed off while you are try-
ing to insert it in the soil) . Place 
the stem in potting mix with the 
joint buried in the soil, using your 
fingers to pinch the soil around 
the cutting . The joint of a stem 
is where new leaves form on an 
existing plant, that area is fertile 
for growth, so that is where new 
roots will come out .

You can also root your cut-
ting in water . Simply stick it in a 
clear cup of water, put a couple 

of pinches of rooting hormone in 
the water . Freshen or change the 
water as needed and leave it until 
you see roots forming .

b. You can also start a new 
plant by rooting the leaves

There are several methods that 
can be used in this type of propa-
gation .

1 . Split veining-You cut 
across the major veins on the leaf 
from the bottom of the leaf . Place 
the leaf in rooting medium, flat, 
with the bottom of the leaf facing 
the soil medium . Cover around 
the edges of the leaf with potting 
medium to keep the leaf in place . 
Water weekly and new plants will 
grow from each of the cuts that 
were made on the leaf .

2 . Leaf-bud cutting-This 
method is most popular with trail-
ing plants . Make a cutting just 
about 1 ½ inches below a leaf . 
Plant the cutting in soil medium 
with the base of the stem covered 
up to the leaf joint, leaving the leaf 
exposed .

3 .  Leaf to soil method-You 
can take the leaf from most succu-
lents and just place it vertically in 
soil or lay them on top of soil and 
they will generate new plants .

c. Cane cuttings
Thick caned plants like bam-

boo, sugar cane, etc . can be start-
ed by cane cuttings . You will no-
tice the jointing of these tall plants . 
Each cutting should include at 
least three joints and at least one 
eye (the small raised bump next 
to a joint) . Lay the cane in the dirt, 
with the eye facing up and cover 
with soil and water often . The new 
plant will grow out from the eye .

d.Separating plants
There are many plants like bro-

meliads and succulents that have 
pupped (made offshoots or baby 
plants) during the growing sea-
son . In most cases each plant will 
have pupped at least three times . 
So where you had one plant in a 
pot, now you have four . The plants 
need room to flourish and you 
need more plants to keep, share, 
and sell .

Check out my gardening tip of 
the week at www .thegardening-
diva .com

Remember, never get too busy 
to stop and smell the beautiful 
flowers!

U.S. CongreSSman 
CedriC riChmond
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State Senator  
edWin mUrraY

State rePreSentatiVe 
aUStin badon

CiVil Clerk of CoUrt 
dale atkinS
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member troY Carter 
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The Housing Authority of New 
Orleans (HANO) announced the 
launch of the HANO Academy, a 
full-service training, placement, 
and support program hub for 
young adults, ages 18 - 30 . Out-
reach and open enrollment for 
the inaugural class kicked-off on 
January 22 . Information sessions 
will take place in the Harmony 
Oaks Community Center located 
at 2514 Washington Avenue . 

The HANO Academy is a con-
cept developed by the HANO Ad-
ministrative Receiver to connect 
low-income residents of Orleans 
Parish to post-secondary and/or 
advanced training and employ-
ment opportunities . The program 
targets young adults disconnected 
from work or school, and offers 
access to viable career pathways .

Funding for the academy 
was initially provided by HANO 
through Crescent Affordable 
Housing Corporation, the agen-
cy’s 501(c) 3 organization, to 
launch the program, and was 
intended to elicit contributions 
from other private sources . W .K . 
Kellogg Foundation, Center for 
the Study of Social Policy, Baptist 
Community Ministries and Chase 
Foundation provided additional 
funding support for the academy . 
Program partners include Ur-
ban Strategies, Home Builders 
Institute, Youth Empowerment 
Project, Partnership for Youth De-
velopment, Total Community Ac-

tion, and Enterprise Community 
Partners .

“Our residents have long 
voiced their desire for economic 
opportunities that will allow them 
to support their families as they 
work toward self-sufficiency,” 
said HANO Administrative Re-
ceiver David Gilmore . “The Acad-
emy will layer education, training, 
placement and supportive ser-
vices, providing a holistic pathway 
for our young residents ready and 
eager to engage in career develop-
ment .”

Services offered through the 
HANO Academy will include GED 
preparation and soft skills, work 
readiness, and occupational skills 

training over a fourteen week pe-
riod for local residents . The first 
course will focus on developing 
construction and building main-
tenance skills to prepare students 
for employment opportunities at 
local redevelopment sites . Hard 
skills training will be provided 
by the Home Builders Institute, 
a national leader in construction 
career development, through 
its Pre-Apprentice Certification 
Training program .Future courses 
will focus on a broader set of oc-
cupational skills . 

Urban Strategies was engaged 
by HANO to implement the 
program, and coordinate wrap 
around support services that will 

include intensive case manage-
ment and assessment for each 
participant . Ongoing support and 
GED preparation will continue for 
at least one year following each 
participant’s completion of the 
initial training course . In addition, 
case management staff will assist 
students in identifying, securing 
and retaining employment while 
continuing with their education . 
Participants will receive stipends 
and transportation assistance dur-
ing the initial fourteen-week core 
training program .

“The HANO Academy ad-
dresses what has formally been a 
very fragmented approach to the 
development of a pipeline of quali-
fied and career ready individuals,” 
says Esther Shin, Executive Vice 
President of Urban Strategies . “By 
integrating education and technol-
ogy learning with hard and soft 
skill development and support 
services into one curriculum, the 
program is a comprehensive and 
effective approach toward career 
readiness for a population that is 
often underserved .”

The HANO Academy is now re-
cruiting for its first class of 20 to 
30 individuals . Program sessions 
are scheduled to begin on Febru-
ary 17 . To learn more about the 
program, eligibility criteria, and 
for a list of all scheduled informa-
tion session dates, contact Lesli K . 
Tregre at 504-894-6626 .

State & Local News
DATA CLASSIFIED
Call 504-821-7421 to 

place your classified ad.

 $$$ 
$$$$$         

Can you use some extra cash? 
Try Avon!!! Avon is easy to sell, 
no  experience necessary. It cost 
only $10.00 to start.  
Become your own boss or just           
earn extra money. Whether you    
are  interested in  purchasing Avon  
products or becoming an Avon  
Representa�ve yourself,   I can  
assist you.                                                       

Call June ‐ 504‐606‐1362             
I will explain everything and help 

you to get started. 

AVON  
The company for women 

Mailboxes by Mark 

You pay for the bricks or maybe you 
have bricks already. You provide 

the mailbox. 

 I will provide the cement, wood, 
mortar, nails etc. You choose or 
create the design. Prices vary          

according to the design.  

Contact: Mark (504) 723‐7318 

 

Distribution Manager  
Position Available

Data News Weekly is seeking 
a Distribution Manager for our 
weekly newspaper distribution. 

The position requirements are:
• Must have a valid Louisiana driv-

ers license
• Must have a truck/van/SUV and 

must be insured.
• Must have a thorough knowledge 

of the City of New Orleans
• Work days are Thursday, Friday, 

Saturday, flexible schedule on 
those days.

This is a paid, Part-time Position.

Contact Terry at Data News 
Weekly to apply.  

(504) 821-7421

HANO To Launch Comprehensive Career 
Academy To Provide Training and Job 

Placement for Disconnected Young Adults

 
 New Office of Motor Vehicles  

Opens in New Orleans East

On Tuesday, New Orleans 
Mayor Mitch Landrieu joined 
Louisiana Office of Motor Ve-
hicles Commissioner Stephen 
Campbell and City and State offi-
cials to celebrate the grand open-
ing of the new Office of Motor 
Vehicles (OMV) located in the 
Lakewood Plaza Shopping Center 
at 7500 Bullard Avenue in New 
Orleans East . 

“We are committed to rebuild-
ing New Orleans East and deliv-
ering on our promise to restore 
critical services and shopping 
options to the neighborhood . Our 

residents will now be able to ac-
cess essential services at the new 
Office of Motor Vehicles without 
having to drive miles across town 
or outside of our city,” Mayor 
Mitch Landrieu said . 

Louisiana Office of Motor Ve-
hicles Commissioner Stephen 
Campbell said, “The Office of Mo-
tor Vehicles is proud to be a part 
of the continued revitalization 
of New Orleans . The office will 
provide much needed additional 
service to our New Orleans East 
customers .”

This space can be 

yours for only $80

Call Now!

504-821-7421



peopleshealth.com

Extra benefi ts like:
✓ Vision coverage
✓ Dental coverage
✓ Prescription drug coverage
✓ Free rides to doctors’ appointments
✓ Free � tness center membership
 ...and much, much more!

Do you have both 
Medicare and Medicaid?
Are you getting the extra 
benefi ts you deserve?

$
Monthly Plan 

Premium

0

You don’t have to be 65.  
Thousands of Peoples Health members 
have Medicare through disability.

If you have both Medicare and Medicaid, 
you may be eligible to join now.  
Your coverage could start as early 
as next month.

Not yet 65?

If you have both Medicare and Medicaid – or 
care about someone who does – call today.
There’s no obligation.

1-800-398-5672 (TTY: 711)
Toll-free, 8 a.m. to 8 p.m., 7 days a week

This plan is available to anyone who has both Medical Assistance from the State and Medicare.  The benefi t information provided is a brief summary, not a 
complete description of benefi ts. For more information contact the plan.  Limitations, copayments, and restrictions may apply. Benefi ts, formulary, pharmacy 
network, provider network, premium and/or copayments/coinsurance may change on January 1 of each year.  For members with dual status (having both 
Medicare and Medicaid), the Medicare Part B premium is paid by the State of Louisiana.  Medicare evaluates plans based on a 5-Star rating system.  Star Ratings 
are calculated each year and may change from one year to the next. Peoples Health is a Medicare Advantage organization with a Medicare contract to off er 
HMO plans. Enrollment depends on annual Medicare contract renewal.  H1961_14DPA Accepted

Peoples Health – Rated 4 Stars by Medicare!


