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atchmo Summerfest 2014

A Celebration of the Life and Legacy

John Boutte

by Edwin Buggage

The Life of Satchmo: A True
Measure of Greatness

In a City chockfull of festivals with new ones prop-
ping up every day, there is one that has come to em-
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of Louis Armstrong

Kermit Ruffins

body the true spirit of the City of a great New Orleani-
an. Louis Armstrong was a native of the Crescent City
and went from a troubled child to a renowned musician
and pioneer of jazz and a statesman for his City and the
world. His actual birthdate August 4, 1901, but during
his life he liked to say he was born on July 4th. He was
at the forefront of a musical revolution that changed

the world of popular music during the Jazz Age. And
throughout his life he was a revolutionary figure who
changed music and in his own way society.

Today the world recognizes New Orleans as a great
musical City, and Armstrong is one of the people who
put his native City on the map. He became a well-known
figure throughout the world known with his great play-

Cover Story, Continued
on next page.
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Kid Merv

ing in addition to his unique vocal
style that became his signature that
many imitate today. He was a true
innovator who became a recording
industry superstar and a movie star.
James Andrews is a trumpeter from
New Orleans who has come to be
known as Satchmo of the Ghetto.
“Louis Armstrong played a big
part in my life with his music and
his personality and him being from
New Orleans and Treme’ I picked
different styles from him and in
my shows I try to tap into the same
passion and spirit he brought to the
music every time I perform.”

Satchmo, the Man,
His Music and the
Making of History
Armstrong’s life was one full of
triumphs in the face of challenges.
He was a man who bucked the
segregated and racist system of
America at the time and with his
horn became an ambassador to the
world and lived a life with dignity.
While not living much of his adult
life in his native New Orleans dur-
ing Mardi Gras season in 1949 he
returned as the King of the Krewe
of Zulu parade, a feat that landed
him on the cover of Time magazine.
During the 1950 and 60’s there
was a wave of music that shifted
towards younger artists dominat-
ing the music charts, leading to
a demise in the chart position of
Armstrong’s recording. But in 1964
he once again made history at age
62 becoming the oldest performing
artist to have a #1 hit record when
his version of “Hello Dolly” hit the
charts in early 1964. He was one of
few artists to hold this spot in a year
that saw Beatlemania take over
America. Seven years later he would
pass away, but before he passed he
would sing a song that would be-

Glen David Andrews

come forever associated with him.
“What a Wonderful World,” would
do the same thing on the other
side of the Atlantic, hitting number
one and making him the oldest art-
ist until recently to hold down the
number one spot on the pop charts.
But this song with its simple words
and melody would come to mean
many things to many people. And
for some it became a rallying cry
for the aspirations of a people in the
middle of a struggle for the right to
be free. He was a man who led an
amazing life breaking many barri-
ers, his life came to an end on July
6, 1971 and people from around the
world mourned his passing and to-
day continue to celebrate his life,
legacy and his music.

Satchmo Summerfest
Celebrating the Life and
Legacy of Louis Armsirong
Since 2001 the City of Arm-
strong’s birth has been the home
of Satchmo Summerfest. The in-
augural event was a tribute to his
100 birthday. But like another fest
the Essence Fest that was planned
as a one year event, Satchmo Sum-
merfest continues to grow and is
one of the premiere festivals dur-
ing the summer months in New
Orleans. This year it features some
of the best of New Orleans Music.
Hitting the stage for the three day
event artists such as John Boutte’,
Charmaine Neville, Glen David
Andrews, Kermit Ruffins and the
Barbecue Swingers, Kid Merv and
many others. The festival also in-
cludes movies and seminars about
Satchmo and all this great enter-
tainment is free. Trumpeter Kid
Merv is a staple at the fest and
says he is excited to be playing at
an event that honors one of his he-
roes. “I look at the life of Satchmo

and I think of all the great things he
did not just with his music, but the
way he represented himself and the
people of New Orleans. I am hon-
ored to be part of a fest that honors
and pays tribute to his life.” Con-
tinuing he says, “For me perform-
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Charmaine Neville

ing at SatchmoFest is a highlight
of my life thus far because I stud-
ied his life and many of the older
musicians Danny Barker, Milton
Batiste, Harold Dejean and all the
musicians playing traditional New
Orleans music. As an artist I would

like to continue to create New Or-
leans authentic jazz and preserve it
for future generations and keep the
music alive.”

The fest continues to grow and

Cover Story, Continued
on page 9.

Skilled Mursing

Paychiatric Nursing

Physical Therapy

Speech Therapy

Occupational Therapy
Home Health Aide Servi

Social Services

Medical Supplies

Why Home Health Care Services?

Here are 3 important reasons you should consider home health care for your loved one...

We Bring Health Care
Home To You.

= It allows the client to be in familiar surroundings while receiving care.
- It keeps physicians alert to client’s status and medical conditions.
- It provides professional observation of client’s conditions.

Eligibilities & Criteria
+ Physician must order home care for the client who is in need.
- Client must be home-bound based upon medical conditions.

- Skilled intermittent services must be a requirement.

Amyone covered by MedicareMedicaid and'or private
insurance is eligible at NO OUT OF POCKET EXPENSE.

AB

HOME CARE SERVICES

Office: 6960 Martin Drive, New Orleans, LA 70126 - Phone: 504.241.8823
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A Summer Theatrical Workshop

The award winning Uptown
Music Theater (UMT) is in the
final week of their Kid’s Town
Summer Theater Program. Dur-
ing the program the kids learn
the ends and outs of musical
theater including music, dance,
acting, writing, costume and set
design, as well as other theatri-
cal arts classes. Youth enrolled
in UMT have benefitted from
personalized training with some

Photo: Clifton Faust

of New Orleans’ most respected
local professionals including,
Delfeayo Marsalis, Producer;
John Grimsley, Director; Leah
Chase, Vocalist; Lloyd Dillon,
Acting Coach; Trena Marsalis,
Education Director; and many
others. “At Uptown Music The-
atre, we believe the dramatic
arts have the power to change
the hearts and minds of young
people and empower them to

1r

Member FDIC

First NBC Bank
Vice Chairman
Dr. Charles C. Teamer

First NBC Bank recognizes that a community based financial
institution grows when it has professional and caring
employees. We strive every day to supply the best banking
services to each of our customers.

Majority local ownership allows us to cut through red tape and
make decisions quickly when responding to our customers’
financial needs. The Bank’s flexible organizational structure
affords our clients access to highly skilled and empowered
bankers who are valued as trusted financial partners. And
because we believe in open communication with customers, we
will always encourage you to discuss your financial objectives
and look for ways to implement them. First NBC Bank never
stopped lending even during days of market instability. We’re
recognized as one of the top lending and service related banks
throughout the Crescent City and the Metropolitan Area. So,
if you want to work with a bank that makes client services its
primary concern, you know who you can turn to-First NBC

Bank. @

EQUAL HOUSING

www.firstnbcbank.com 504-566-8000

JEFFERSON PARISH

Elmwood Office
504-671-3510

Kenner Office
504-671-3540

Lapalco Office
504-671-3570

Veterans Office
504-671-3530

Transcontinental Office
504-671-3425

Terrytown Office
504-671-3550

Manhattan Office
504-252-4315

Cleary Office
504-252-4360

ORLEANS PARISH

Main Office

210 Baronne Street
504-566-8000

Mid City Office
504-252-4345

St. Charles Office
504-252-4330

Read Office
504-671-3875

Carondelet Office
504-671-3560

DeGaulle Office
504-252-4300

Lakeview Office
504-671-3520

grow into productive adults,”
commented Delfeayo Marsalis
UMT’s Founder.

During this final week the
intensity heats up as the kids
prepare for their culminating
performance of Annie Jr. this
Friday and Saturday at the Ellis
Marsalis Center. Show times are
7:00 pm on Friday and 4:00 and
7:00 pm on Saturday. For ticket
information call (504) 563-7591.

Find us on:

facebook.

more photos
more siories
more dala
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Karl Washington is a
man who is known around
town for organizing ma-
jor events through his
company Culture Shock
International that has for
over two decades put on
major events across the
globe. But what many do
not know is that he is also
a man who continues to
make a difference in the
lives of young people. Har-
kening back to his back-
ground growing up in pub-
lic housing and his work in
social service as the places
where his commitment
to young people begin to
take shape. “Some people
do not know, but I am a
registered social worker
by profession and I feel it
is my responsibility and
obligation to make a differ-
ence and impact the lives
of our youth and give back
because they need guid-
ance, love and support, so
they can become success-
ful in life.”

For many years he
has volunteered his time
coaching sports and work-
ing with young kids in a
program he designed to
help them with self-devel-
opment, in addition to life
and job skills. “I coach
basketball and baseball at
Sampson Playground, lo-
cated in the upper Ninth
Ward. I also mentor youth
around the City.” Continu-
ing he says, “My goal is to

Trailblazer
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Teaching Young People How
to Win in the Game of Life

by: Edwin Buggage

empower young people,
so I also produce an event
called the NOLA Global
Youth Week. It consists
of a six week training cur-
riculum and a weeklong
schedule of events cen-
tered on youth. I feel it is
very important and neces-
sary because we live in a
City that has festivals for
everything under the sun,
but rarely do we have any-

thing that focuses on and
celebrates the youth.”

His reach in helping
young people extends
beyond New Orleans.
Washington produces
an event that hones in
on the untapped talent of
young people across the
nation, speaking on his
Global Youth Festival he
says, “l am always excited
and amazed at the talent

our young people present
when given the opportu-
nity. During the festival it
is young people that per-

form as well as execute
all aspects of it. My goal
with the festival is about
empowering young people
and introducing them to
experiences that can be a
gateway that gives them
the tools and skills set to
achieving their goals.”
Washington feels more
people need to find time
to volunteer in helping the
youth of New Orleans. “
think if some of the adults
of our City just took a little
bit of their time to actu-
ally touch some of our kids
and show then love, not
just simply rhetoric, but let
their words begin to mean
something.”  Continuing
he says, “We need more
people to go and volunteer
in parks, go to schools,
churches, and commu-
nity centers. It could also
help even taking a young
person to work with them
so they could witness the
value of hard work. What
many adults in our City
and beyond need to realize
is there is value in spend-
ing just a little time with
some of these young peo-
ple knowing it is an invest-

November 1, 2014

Karl Washington

ment in the future and can
make a major difference in
their lives.”

Being a coach Wash-
ington spends a lot of time
motivating kids to perform
at peak levels and to be
winners. He uses these
same skills off the field
with the young people he
encounters. He says that
when asked about giving
advice to young people on
how to be successful he re-
plies, “Believe in yourself,
be mindful of the decisions
you make, go in for the
long haul and never make
quick decisions that may
lead to your demise, find
something you like and
tap into your gift whatever
it is, also don’t let yourself
be subjected to negative
peer pressure. But most
importantly, get an edu-
cation and a skill so you
can support yourself and
contribute to society.” Karl
Washington is someone
who helps the youth of the
City and beyond hit home
runs, winning the game of
life and for his work he is
Data News Weekly Trail-
blazer for July 2014.
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Risking Everything

A Freedom Summer Reader

A Freedom Summer Reader

10y Mchael Edmaonds

Risking Everything
A Freedom Summer Reader
edited by Michael Edmonds
c.2014, Wisconsin Historical
Society Press
$18.95 / higher in Canada
244 pages

You stand on the shoulders of giants.

You've probably heard that all your life and
it’s true: a lot of people have come before you to
smooth your path. You benefit from their work,
efforts, and their struggles — but you probably
don’t think about it much.

Or maybe you don’t know about it. But read
the new book “Risking Everything,” edited by
Michael Edmonds, and you'll learn.

Not long ago, when a volunteer expressed
surprise at what he discovered about the Civil
Rights Movement, historian Michael Edmonds
realized that the young man only knew “a chil-
dren’s book understanding... a sanitized ver-
sion...” of the movement.

It's an understanding that many Americans
have. This book seeks to remedy that in a small,
but monumental, way.

Fifty-four years ago, 42 percent of Missis-
sippi ’s citizens were Black, yet 90 percent of
eligible African Americans could not vote. The
prevailing attitude in Mississippi then was sin-
gle-minded: “white-only.”

In the winter of 1963-64, after “much discus-
sion,” the Student Nonviolent Coordinating
Committee (SNCC) decided to move forward
with plans for voter registration in the state.
They initially called it the Mississippi Summer
Project but it later became known as Freedom
Summer. Volunteers included about a thousand
college students, most of them white Northern-
ers; clergy, lawyers, and medical personnel.

When opponents heard what was coming
to Mississippi , they “swung into action.” Laws
were passed to make most forms of protest il-
legal. Local and state police “beefed up their
arsenals; Jackson even bought a tank,” says
Edmonds . Black citizens who participated in

the program endured harassment and threats;
racist groups held “sessions” on how to murder
and dispose bodies without leaving evidence.
And still, volunteers persevered by holding
voter registration classes, by starting and run-
ning Freedom Schools and establishing librar-
ies, and by continuing to hold meetings to spur
“enthusiasm for the program in the Negro com-
munity.”

But just nine weeks after it started, the Mis-
sissippi Summer Project ended. Organizers,
says Edmond , were “exhausted, disappointed,
and angry” because they felt that little had been
done and white supremacy was “as deeply en-
trenched as ever.” What they didn’t know, how-
ever, was that they “had actually accomplished
more than... leaders could appreciate at the
time.” They had “awakened sleeping giants.”

When 1 first started “Risking Everything,”
I wasn’t sure what to expect. The cover gives
almost nothing away; in fact, it’s a little bland.

Not so, with what’s inside.

Through eyewitness reports and information
from more than 40 documents, editor Michael
Edmonds brings readers an in-the-trenches
look at Freedom Summer in a way you’ll never
get from any class. Included are letters to home
from Freedom workers, training manuals, es-
says, testimonies, transcripts, photographs, and
curriculums; as Edmonds himself says, “No
punches are pulled.”

And that’s what makes this an excellent
book: it’s both a paean to those who did their
jobs that summer, and as education to anyone
who’s too young to remember what happened
fifty years ago. And if that’s you — in either case
— then you’ll like this book. For you, “Risking
Everything” is a giant eye-opener.

Visit www.ladatanews.com for more photos from these events
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Are You Ready? “The Best Man
Wedding” Set To DebutIn 2016

Fifteen years ago The Best Man
entered our lives and became a clas-
sic romantic comedy. Last winter, its
sequel The Best Man Holiday was
poignant and delivered beyond view-
ers expectations. It also left us with
an intriguing cliffhanger. Therefore,
we could not contain ourselves to
find out when Part 3 of The Best
Man Trilogy would debut.

Thanks to Entertainment Weekly,
our prayers have been answered.
They report that director Malcolm
Lee and Universal Pictures will re-
lease The Best Man Wedding on
April 15, 2016. They stated:

Universal has announced that the
third film, which follows 2013 s The
Best Man Holiday and 1999 s The
Best Man, is titled The Best Man
Wedding and will be released on
Friday, April 15, 2016. As the film’s
description puts it, the gang returns
to “celebrate the group’s most unex-
pected wedding to date.” Malcolm D.
Lee will again write and direct, with
Sean Daniel returning to produce.

We will be sure to keep you up
to date with trailers and interviews
about the film. In the meantime,
mark your calendars and share the
good news!

Data News Weekly is Hiring

Data News Weekly Newspaper, The People'’s Paper,
is hiring for two positions in our New Orleans Office.

Editor/Reporters

About the Job

Journalists — fired of reading of layoffs, closings,
the dire straights of the profession? Recent college
graduates — think your job prospects are bleak?
Not with us!

At Columbia-Greene Media, we are expanding!
This includes starting a print newspaper/digital en-
deavor in one of the most dynamic and exciting
cities, New Orleans.

If you want to be an integral part of your commu-
nity, tell stories in a multi-media environment —look
no further.

If interested, send your resume, cover letter and
at least three clips of your work to Terry Jones Pub-
lisher, Data News Weekly, 3501 Napoleon Ave, New
Orleans, LA 70125, or via email to terrybjones@bell-
south.net. or call (504) 821-7421.

Sales Manager/Retail Ad Manager

About the Job

Data News Weekly Newspaper is the leading African Ameri-
can media company in New Orleans, publishing a weekly
newspaper. Additionally, its website under ladatanews.com
is the most read Black website in the region.
We are currently seeking a strong leader to proactively man-
age broad aspects of the advertising division. You will be
working in a positive team-oriented atmosphere which has
a modern press, leading website and award-winning news-
paper.
Responsibilities include but not limited to:
* Prospect and develop sales leads for print and digital
product lines
Drive online and cross platform advertising sales
Identify, create strategies, develop influential contacts,
and help close new digital products

Increase overall revenue opportunities in both print and
online

¢ Develop a team sales atmosphere
Our ideal candidate will possess the following education,

skills and experience:

* Minimum 5 years print and digital sales and manager ex-
perience

Self-starter, capable of executing within all phases of sales
cycle
Strong relationship building and client service background
Strong organizational, communication and presentation
skills
Team player and leader

* Understanding of Analytics and ad serving technology

* Strong motivational skills

¢ Recruit talent

Our company provides a competitive salary, and an envi-
ronment that encourages personal and professional growth.
We are an equal opportunity employer.

If you are interested in a rewarding career, email a cover let-
ter and resume to: terrybjones@bellsouth.net or mail to: Data
News Weekly, c/o Terry Jones, Publisher, 3501 Napoleon Av-
enue, New Orleans LA 70125
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Breaking the Chains

By Jineea Butler
NNPA Columnist

Rikers Island Correctional Facil-
ity in New York is in the news again,
this time allegedly for an officer bru-
talizing inmates. I did time at Rikers
Island. Not, not as an inmate, thank
God, but as an employee. It’s anoth-
er world behind those bars, where
only the strong survive.

I remember my first day on
the job when my director told me,
“Never let them see you sweat.”
I thought, what have I got myself
into. The irony is when I was about
12, my mom and dad asked me
what I wanted to be when I grow
up. I said, ‘I want to work in a jail!”
Both of them had a Fred Sanford
‘Elizabeth, I'm coming’ moment.
They couldn’t fathom how they
were raising their children in an up-
per middle-class neighborhood to

keep my brother and me away from
crime and criminals and [ wanted to
pursue a career in criminal justice.

My job was counselor of addic-
tion treatment and my assignment
was to create a mock therapeutic
atmosphere for clients who were
possibly eligible for an alternative
to incarceration with a 12-24 month
drug program. We had to organize
groups daily for a house of 50 in-
mates, four times a day. The catch
was even known every inmate vol-
untarily signed up to be in the pro-
gram, though not many wanted to
participate. The word was that the
Substance Abuse Intervention Di-
vision program (SAID) was more
comfortable than general popula-
tion and if you didn’t have an arson,
murder or robbery charge, you
could request to be in designated
units. Former Mayor Bloomberg
has since eliminated the program,
but it was definitely effective.

I've probably come in direct
contact with more than 5,000 in-
dividuals who found themselves
on the island for one reason or an-
other. I met Hip Hop Artists Chi
Ali, Tony Yayo, and worked exten-
sively with Flavor Flav, mapping
out his return to the public eye.

One thing is certain, once you
have been touched by the system,
you will never be the same.

I can proudly say I graduated
from Rikers University because
it wasn’t until I went behind those
walls did I see the world clearly.
Countless amounts of Black and
Latino men came through those re-
volving doors, sometimes twice and
even three times. In many cases,
the time represented a rite of pas-
sage for the younger guys and most
of the older ones were caught up
because of the sins of their youth. If
a Caucasian or Asian got caught in
the system, it was mostly because
they were disconnected from their
families. Some people need to be
locked up no doubt, but the Correc-
tion in the Department of Correc-
tion needs to happen, but in most
cases it does not.

So many things hinder an ina-
mate’s development that I began to
wonder what is it all about. Popula-
tion control at its finest; the practice
of artificially altering the rate of
growth of a human population.

The first thing I noticed was the
dorm living quarters were set up
like slave ships. You can immediate-
ly determine the design is a replica

of the bottom of the ships where
the slaves infamously laid side by
side throughout the Trans Atlantic
African Slave Trade. The Bronx
even has a ship on water that oper-
ates as one of the 10 jails. I realized
two populations were locked up,
the staff, which included me and
the inmates or the overseers and
the slaves. The inmates will tell you
quick that you can go home, which
was very true. The epiphany came
when I realized that door locked be-
hind me just like it does them and
I was volunteering to be locked up
everyday exposing my mind to this
inhumane treatment whether deliv-
ering it or experiencing it.

The correction officers who eas-
ily could of been their cellmates
are the ones who are affected the
most. Some inmates were danger-
ous. The more time they had on the
job, the more ruthless they would
become. I had officers who would
try to circumvent my authority by
disrupting my groups, instigating
gang beef. I was a civilian, I didn’t
have a gun or bullet proof vest on or
sit in the ‘Bubble’. Make no mistake
the culture is corrupt. The Stan-
ford Experiment showed us back
in 1971 the serious detriment and

psychological torment that takes
place between the prisoners and
the guards. Gary Heyward, an of-
ficer who worked with me during
that time ended up doing two years
in prison and wrote an excellent tell
all book appropriately titled ‘Cor-
ruption Officer’ which is being re-
distributed by a division of Simon
and Schuster March 2015.

The only way of avoiding the ex-
perience is convincing our brothers
and sisters to throw in the towel on
the street game. Most are willing, as
we see evidenced with Hip Hop art-
ists who are no longer selling drugs
for a living, but we have to present a
viable alternative for those who feel
the only way to survive is risking
their lives on a daily basis for death
or incarceration. And those of you
who want another opportunity to
be successful, present yourself in a
manner that is acceptable to the au-
dience you are presenting to. If you
can learn how to turn it up, you can
definitely turn it down.

Jineea Butler, founder of the So-
cial Services of Hip Hop and the
Hip Hop Union is a Hip Hop Analyst
who investigates the trends and
behaviors of the community and
delivers programming that solves
the Hip Hop Dilemma. She can be
reached at jineea@gmail.com or
Tweet her at @flygirlladyjay

Dogs Eat Better than 1 Million C

Julianne Malveaux
NNPA Columnist

The South African charity Feed
a Child (http://www.feedachild.
co.za/) chose to highlight child
poverty in South Africa by portray-
ing a little Black boy being fed like
a dog by a seemingly affluent White
woman. In the ad, the boy has his
head on the woman’s lap, at her
feet, on his knees, and licking off
her fingers. The point, they say? Ac-

cording to the ad’s tagline “The av-
erage dog eats better than millions
of children.”

The ad ran for about five days in
South Africa and its airing generat-
ed such a maelstrom. Feed a Child
withdrew the ad and “unreserv-
edly” issued an apology. Ogilvy and
Mather, the international agency
that produced the ad, also apolo-
gized “unreservedly. In her apol-
ogy, Alza Rautenbach says, “Like
a child, I don’t see race or politics
— the only thing that is important
to me is to make a difference in a
child’s life and to make sure that
that child is fed on a daily basis.”

I wonder exactly how long this
woman has been living in South
Africa, considering she “doesn’t see
race.” While the institution of apart-
heid no longer exists, the structural

basis for apartheid is alive and well,
given the level of poverty, the lack
of jobs, and limited opportunities
for education. Either Ms. Rauten-
bach and her Ogilvy and Mather
colleagues have their heads in the
sand, or they are being disingenu-
ous.

Not only is this ad racist, but it
reinforces the tendency of some
White people to associate people
of African descent with animals, or
as some sub-species, not human
beings. In the United States, this
harks back to slavery when Afri-
can Americans were seen as good
enough to work to exhaustion, good
enough to have sex with, but not
good enough, by law, to be taught
to read and write. Not good enough
to be treated equally. In colonized
parts of the African continent and

Latin America, the same parallels
were often made. Europeans justi-
fied their exploitation by referring
to African people (or Latin Ameri-
can Indian, or the people that Chris-
topher Columbus “discovered” as
“uncivilized” and less human than
the colonizer. Sub-human beings.

President Barack Obama and
First Lady Michelle have been
portrayed as subhuman by racist
bloggers. The New York Post pub-
lished a cartoon, in 2009, of a dead
ape, with the caption “They’ll have
to find someone else to write the
next stimulus bill. “ After a week of
protests, Rupert Murdoch issues a
tepid apology. At least the Feed A
Child team chose apologize “unre-
servedly.”

The Feed a Child people are, at
best, insensitive louts. They aren’t

ildren

the only ones at fault though. The
ad agency’s willingness to produce
this ad is repugnant, and anyone
who is thinking of using this agen-
cy might want to think again. There
were people on the set when this ad
was produced, or behind the scene
in edit. Did even one of them have
made some noise, or are they so ac-
customed to African people being
treated as animals that they had
no quarrel with this offensive ad?
It suggests that there were few, if
any, Africans involved in the devel-
opment and production of this rep-
rehensible ad. Perhaps that is why
Alza Rautenbach does not see color.

The goals of the Feed A Child,
founded in 2010, are stated on their
website. They say they feed chil-

Malveaux, Continued
on page 11.



www.ladatanews.com

James Washington
Guest Columnist

From time to time, I rethink or
feel a little déja vu regarding the
subject of “born again,” particularly
my own. I am reminded at times
about how that phrase gets associ-
ated with everything but its bib-
lical intent. It is my opinion and
referencing my personal history
that I suggest to you that I could
not and certainly not willingly, fit

In The Spirit
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Spiritually Speaking---

Born Again. Really?

into the category of a “born again
Christian.” At the time I could not
subscribe to what my definition of
that meant. Today, a born again
Christian is an enigma more closely
associated with a holier-than-thou
religious zealot with a rather con-
servative political agenda, as op-
posed to simply a true believer (my
term). Then something happened
on the way to the ranch and yep, I
got saved.

Then I began to understand
those things about faith that would
indicate a new me. Now, I can eas-
ily profess a clearer understanding
of this born again thing. Quite to
my surprise, born again defines me
pretty well, biblically speaking that
is. “Jesus answered, ‘I tell you the
truth, no one can enter the king-

dom of God unless he is born of wa-
ter and spirit. Flesh gives birth to
flesh but spirit gives birth to spirit.
You should not be surprised at my
saying you must be born again.”
John 3:5-7. Rather than think born
again is some kind of right wing
conservative political movement,
this passage lets us know that be-
ing born again relates to an awak-
ening in each and every one of us
to the real presence of the Holy
Spirit in our everyday lives. It just
makes sense to me because you do
begin see yourself as a new crea-
ture operating with a new lease on
life (and it is a lease). I defy anyone
who comes this way not to see life
itself from a new, renewed perspec-
tive. “Now that you have purified
yourselves by obeying the truth so

that you have sincere love for your
brothers, love one another deeply
from the heart. For you have been
born again, not perishable seed, but
imperishable (seed), through the
living and enduring Word of God.”
Peter 1: 22-23.

My bible explains it to me this
way. This imperishable seed, the
seed of the Word of God, planted
and accepted in a person’s soul,
is eternal because God’s Word is
eternal. By becoming good soil,
by being spiritually involved in the
whole process of your own salva-
tion, a new eternal life is born.
Therefore, the life you live, once
you've acknowledged your faith, is
anew life given in the service of the
Almighty, hence “born again.” Per-
sonally, my rebirth has been and
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continues to be, remarkable if, to
nobody else but me. I cannot view
myself as the same person I once
was. Those who were around me
then and are around me now might
agree that there is a discernible dif-
ference. See me? See my Lord and
Savior Jesus Christ. Talk to me,
hear Him. Understand me? Under-
stand my faith walk in the name of
the Almighty. Believe me. I know 1
have a long ways to go. But I know
I'm travelling these days in the
right direction, one foot in front of
the other; blessed in the knowledge
of the truth, free in the hope of the
same for you.

May God bless and
keep you always.

COVER STORY, Continued from page 3.

is sponsored by French Quarter
Festivals, Inc., an organization
that also produces the highly suc-
cessful French Quarter Festival
and Christmas New Orleans Style.
“SatchmoFest,” in over a decade
has become one of the premiere
festivals for those who want some-
thing a little more intimate in a fes-
tival experience. This is something
that James Andrews likes playing
to the smaller group by festival
standards but is always an enthu-
siastic crowd. Known for his great
stage presence he promises to give
a great show filled with homage to
Satchmo, along with some of their
original tunes. “This year at the fes-
tival we are going to cover a lot of
his songs, but we are going to turn
them into our own. We are going to
play some of our original stuff and
his stuff mixed together,” says An-
drews.

It has been over thirty years
since the passing of Louis “Satch-
mo” Armstrong and his influence
continues to grow. Influencing mu-
sicians around the world, and after
his passing much of the work sur-
rounding his civic activity has also
began to surface. He is a man who
lived a complex life at a time in the
history of a country where his horn

gave him access to the life, liberty
and pursuit of happiness many of
his fellow darker brothers could
only dream of. And as he navigated
through these tumultuous times he
gave the world the gift of song in-
spiring future generations of all rac-
es and people of all nations. James
Andrews speaks of why his life and
legacy is important and should be
celebrated. “Satchmo was a won-
derful personality and humani-
tarian and people still honor him
around the world for his generosity.
He was true world ambassador and
the love he had for other human be-
ings was evident in his many good
works and he was always one of the
first ones to give people a hand. He
is an example of what great music
can do to bring people together and
build bridges of understanding.”

Satchmo SummerFest 2014
will take place over the
weekend of July 31-August
3, primarily on the grounds
of the Old U.S. Mint, conve-
niently situated on the edge
of the French Quarter be-
tween the French Market
and Esplanade Avenue. The
festival is free and open to
the public.

-
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Some signs to look for:

No big smiles or other joyful
expressions by 6 months.

No babbling by
12 months.

No words by
16 months.

0dds of a child becoming a professional athlete: 1 in 16,000
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To learn more of the signs of autism, visit autismspeaks.org
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2 Groups Announce Plan to Boost
Spending Among Blacks

By Jazelle Hunt

WASHINGTON (NNPA) - The
U.S. Black Chambers (USBC) and
the National Association of Black
Hotel Owners, Operators, and De-
velopers NABHOOD) are formally
partnering to make sure that a sig-
nificant portion of the $40 billion
African Americans spend each year
on travel and tourism remains in
Black hands.

The partnership was launched
last week at the start of USBC’s pro-
fessional development conference,
held at the Marriott Marquis in the
District of Columbia. The newly-
opened, four-star hotel, next to the
Walter E. Washington Convention
Center, was jointly financed by
Capstone Development, a private,
Black-owned development firm.

“Today is about more investment
in the hotel and travel industry,”
Ron Busby Jr., USBC president,
said at a press conference. “As Afri-
can Americans, we have conferenc-
es, events, weddings, and vacations,
always with White-owned establish-
ments. I think we can bring some
that money back to us.”

A Nielsen study conducted
in cooperation with the National
Newspaper Publishers Association
(NNPA) found that African Ameri-
cans spent 40 billion each year on
the travel and tourism industries
last year.

But Andy Ingraham, president
and CEO of NABHOOD, few of
those dollars turn over in the Black
community.

“I'd rate [concerted Black pa-

Ron Busby Jr., USBC president (pictured above) announced the
partnership last week at the start of USBC’s professional development
conference, held at the Marriott Marquis in the District of Columbia.
The newly-opened, four-star hotel, next to the Walter E. Washington
Convention Center, was jointly financed by Capstone Development, a
private, Black-owned development firm.

tronization] as pretty nonexistent,”
he said. “We have to create aware-
ness, because most people who
come in contact with this idea think
it's a damn good idea.”
Interestingly, Nielsen finds that
Black Americans are 28 percent
more likely than other groups to
read financial magazines such as
Forbes and Fortune, yet have low
levels of participation with main-
stream financial products such as
purchasing stock or mutual funds.
Although Black Americans have
yet to truly wield their power as

consumers, prominent brands have
taken notice, including. Marriott In-
ternational.

“We see the power of the African
American wallet, spending, and eco-
nomic value,” said Apoorva Gandhi,
vice president of Multicultural Mar-
kets and Alliances for Marriott. “It’s
really important to us that we are
consistently authentic in how we
employ - through recruitment and
developing executive professionals
— and also how we market to, and
do business with this segment.”

The hotel brand has been named

one of Black Enterprise’s top 40
companies for diversity for eight
consecutive years. Marriott has
also maintained decades-long part-
nerships with m major Black orga-
nizations such as the National Ur-
ban League, NAACP, the National
Black MBA Association.

“One way we try to reach the Af-
rican American segment is through
our multicultural and diversity
partners,” Gandhi says. “One, be-
cause these are great organizations
doing great things. But also, they
are gateway groups to their demo-
graphic. We work to support their
goals because, frankly, they’re our
goals too.”

Marriott says it was the first
hospitality company to establish
a diversity and inclusion program.
Today, it is also one of a handful of
big-name hotels working to culti-
vate Black executives and owners.

Interestingly, Norman Jenkins,
NABHOOD treasurer, and found-
er of Capstone Development, the
company that co-financed the
Marriott Marquis in D.C., is also a
former Marriott executive. Under
his leadership, the brand boasted
of at least 500 minority-owned or
minority-franchised Marriotts
around the world in just three
years under its Diversity Owner-
ship Initiative.

Jenkins represents the other
angle of Black economic power:
gatekeeping and ownership. By
owning a business, African Ameri-
cans can solve many of their own
community problems.

“Black businesses still struggle
to find funding, either through equi-

ty or debt, to let them grow to what
they could be,” Busby says. “But we
know Black business is the key to
the unemployment that is wreaking
havoc on our communities.”

As Ingraham explained, more
business at Black-owned hotels re-
sults in more hires and more cor-
porate promotions of other African
Americans working within the es-
tablishment, who can eventually be-
come executives or owners. More
business also means that hotels
have to buy more goods from sup-
pliers, and can choose to patronize
other Black-owned businesses in
the process.

NABHOOD counts more than
500 Black-owned hotels and hospi-
tality venues in the United States,
and nine abroad, mostly in the Ca-
ribbean, with the exception of one
in Ghana and another in Liberia.
The organization has a listing of
these Black-owned properties on
its website, www.nabhood.net.

The two organizations will con-
tinue their partnership for the long
run, with the next collaboration at
the 18th Annual International Mul-
ticultural and Heritage Tourism
Summit and Trade Show this week-
end in Miami.

“We’re trying to sign as many
agreements as possible for people
to give us a chance to provide the
level of service they are accus-
tomed to,” Ingraham explains. “The
opportunity exists for each of us to
play a role in change the economic
tapestry. If we could just revise our
conscience level and agree to do
business with each other, we can all
benefit.”

Malveaux, Continued from page 8.

dren “of no particular color or “ethi-
cal (sic)” group. They also say one
of their goals is to “restore dignity”.
Do these Feed A Child people re-
ally think it is dignified to portray
an African child as a dog?

The Feed A Child organization
may well have good intentions
but “good intentions are not good
enough.” If they can’t respect the
people they are trying to help, then
they really don’t need to help. Their
ad depicts the noblesse oblige than
many colonized people find offen-
sive. Instead of having an African
child crawl around like a dog, why

not show a full dog dish and a half-
full child’s dish to make a point.
Treating a child as a dog reinforces
the notion of White superiority that
Caucasians like Alza Raugenbach
embrace.

As for Ogilvy and Mather, they
really ought to know better. What
is the purpose of having an inter-
national company if there is no
international sensitivity to these
matters? Ogilvy and Mather was
founded in 1948 in New York City.
They’ve seen their share of social
transformation. Someone at the
agency should have had the integ-

rity to put a foot down and said “no
way.” Instead, they chose profits
over people.

In the name of helping hungry
children, Ms. Rautenbach has de-
humanized them and Ogilvy and
Mather here the instrument of
their dehumanization. These folks
really ought to be ashamed, but
clearly they know no shame. Just
dehumanization.

Julionne Malveaux is a Washing-
ton, D.C.-based economist and
writer. She is President Emerita of
Bennett College for Women in
Greensboro, N.C.
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New Orleans Civil Rights Tour
Was Right on Time!

By Ty Green
Data News Weekly Guest
Columnist

Led by former New Orleans City
Councilman Arnie Fielkow, who
now heads the NBA Legends as
CEO and President of the Retired
Players Association based in Chi-
cago, Illinois, the tour hit the road
on June 25th heading to Birming-
ham, Alabama. It was just before
dawn, as four buses lined up out-
side the doors of City Hall at 6:00
am. Some 200 youths ages 11-16
came from various camps, church
organizations and community cen-
ters to partake in what turned out
to be an exciting well-orchestrated
and well planned event. The par-
ticipants were issued tee shirts dis-
playing the events purpose “N.O.
Civil Rights Tour” along with the
various sponsors who engaged and
supported the occasion.

This was year five, Mr. Fielkow
and the city joined forces. However,
it was the office of District C Coun-
cilwoman LaToya Cantrell who
chaired the rotation. By 7:00 am
the buses departed New Orleans
with 11 chaperons, Feilkow’s staff
of three, two New Orleans police
officers, a member from Sherriff
Marlon Gusman’s office, and Julius
Felton, who kept Cantrell informed
via text and conversations through-
out the day. Other notables includ-
ed Civil rights Pioneer from New
Orleans Rev. Skip Alexander, Dr.
Dorothy Smith, Keith Plessy and
Marvin Roberts.

The buses arrived at Rickwood
Field, home of America’s oldest
baseball park, where the Birming-
ham Barons took on the Mississip-
pi Braves of the Southern League.

This historic park, built in 1910,
has hosted such great Hall of Fam-
ers as Ty Cobb, Babe Ruth, Reggie
Jackson, and Satchell Page. As you
might recall, when NBA legend Mi-
chael Jordan took a two year leave
from the game to play baseball, he
too dawned the Barons uniform.
While the game was in progress,
the youths scattered throughout
the stadium for refreshments,
finding snow balls, cold drinks,
and were treated to potatoes chips
and hot dogs by Fielkow’s staff. I
noticed a large line of both men
and women patiently waiting to get
into this building. Being inquisi-
tive, I slipped through the side
door as men were exiting, and in-
side I found Hall of Fame pitcher
Dwight Gooden, formerly of the
New York Mets and Yankees sign-
ing autographs. Wow! Our next
stop saw us arriving at the His-

toric 16th Street Baptist Church,
home of the Southern Christian
Leadership Conference, where
Rev. Dr. Martin L. King Jr. was
known to have recorded some of
his greatest speeches. It was also
the very site where on September
15th 1963, four little girls were
victims of a bomb explosion at the
church while attending Sunday
school and 20 other church mem-
bers of the congregation were in-
jured as well. Later that same day,
a young Black male was killed
by a police officer, while another
Black youth was Kkilled by a group
of white men, ending perhaps, one
of the worst days in the history of
the city of Birmingham.

We proceeded right across the
street from the church, where the
Birmingham Civil Rights Institute
building was erected. There, the
kids were stunned to see historic

pictures of the Civil Rights Move-
ment, statues of various leaders,
with the likes of Rosa Parks sit-
ting on the bus, fountains depict-
ing the Jim Crow labeled Colored
and White, and perhaps the most
horrifying for most of the kids, in-
cluding my 15 yr. old daughter, was
the statue of a Ku Klux Klan mem-
ber standing in his infamous white
robe.

As riveting as the scenes in the
museum and the church were, the
youths seem to acknowledge and
appreciated what happened back
then and how we have overcome
since the movement.

For our final stop we traveled to
the University of Alabama, home
of the Crimson Tide, to see their
amazing athletic facilities. Again,
the youths were wowed as they
were graced with speakers who
encouraged them to stay in school,
persue an education at the high-
est level, and someday they could
achieve their dreams.

Mr. Feilkow had no strikes on
this tour! The kids were treated to
a great trip, were educated about
Black history, and were afforded an
opportunity to see up-close and per-
sonal how lives were changed from
back then to now. “I'm honored to
bring this trip back to New Orleans
and its youth. We want to make
this an annual event”, Feilkow said.
“I want them to live and feel what
transpired during the Civil rights
Era.”

Due to time constraints, we were
not able to see the ending of the
game or identify the winner, how-
ever, based on what I did see, Mr.
Feilkow and his staff hita home run
with this historic event, scoring big
with the youth of the Crescent City.
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DATA CLASSIFIED

Call 504-821-7421 to
place your classified ad.

Mailboxes by Mark

You pay for the bricks or maybe you
have bricks already. You provide
the mailbox.

I will provide the cement, wood,
mortar, nails etc. You choose or
create the design. Prices vary
according to the design.

Contact: Mark (504) 723-7318

AVON

The company for women

$SS
$555$

Can you use some extra cash?
Try Avon!!l Avon is easy to sell,
no experience necessary. It cost
only $10.00 to start.

Become your own boss or just
earn extra money. Whether you
are interested in purchasing Avon
products or becoming an Avon

Representative yourself, |can
assist you.

Call June - 504-606-1362
| will explain everything and help
you to get started.

This space can be

yours for only $80

Call Now!

504-821-7421
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Medicare coverage. With Peoples Health Choices 65 (HMO),
you can get more benefits than Original Medicare without
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S0 Monthly plan premium.

SO Premium for Part D prescription drug coverage.
Part D is included, and there’s no Part D deductible.

$5 Primary care physician visits with no Part B deductible.
$5 Transportation to doctors’appointments.
Call today for a S0 Membership in your choice of over 200 fitness facilities.

FREE information packet. \/ Dental and vision coverage.
\/ Personalized, coordinated care.

/ Worldwide emergency and urgent care coverage.

1 _800_398_5672 And much, much more!
(TTY:711)
Toll-free, 8 a.m. to 8 p.m., Monday through Friday m “ EA I'T “

www.peopleshealth.com Your Medicare Health Team

There's no obligation.

The benefit information provided is a brief summary, not a complete description of benefits. For more information contact the plan. You must continue to pay
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